Creating Vibrant Downtown Districts
with Wayfinding Sighage
& Strategic District Branding

BIZZELLDESIGN.COM



— THE CONCEPT

When Combined, Wayfinding Signage, Civic Branding & District Naming is a key strategy
that has proven successful for more than a century. Just one of the reasons for success is that
savvy business owners connect with the location, this creates multiplied search

engine opportunities.

For example: The Pearl District in Austin Texas has grown in reputation as the Destination to
visit for the cool and quirky experience. It is named after a Brewery that closed in the 1940's (
but still a legacy brand ).

Initially is was anchored by a Farmer’s Market, but it has grown into a major tourist destination.
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Branding Districts will help you divide
and conguer
Downtown revitalization.
Amazingly, real estate development
opportunities
will follow the trends put into place.
Wayfinding Sighage & Streetscape
Graphics
Allow You to Tell Your Story.

* The Psychological Benefits of Graphic Communication ”
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Power

Kansas City’s
Power & Light district was
designed to revitalize
a blighted section of
Downtown.
Suburban stadiums drew
thousands away from the
downtown area.

By defining the district and
creating a stage and
gathering space for

sporting event overflow
the food
and entertainment
opportunities quickly
revitalized the
downtown area.

They now sell tickets to the
events.
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As the district boundaries spread window signs and large kiosks
reinforce the brand and connect future shops to the theme.
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Scale 1s an important factor when placing
a kiosk. We should think in terms of

a clock tower or statue when designing.
This way the Image can become an
iconic symbol within your streetscape.



To understand what makes a downtown district vibrant and how Wayfinding Signage can be a key link, | study successful How is Ike’s experience connected to Branding and Wayfinding?

downtowns across the country. The experience of visiting a successful town ( or district ) in person is invaluable.

In all small downtown areas, a big part of revitalization and creating a destination type main street is education training

and reminding those who work on "Main Street” that they are a significant part of the visitor and residential experience.

On a recent trip to Chicago, | took the opportunity to explore the Oak Park District. For those who appreciate Art,

Architecture and amazing Landplanning, Oak Park just may have the best “ planning DNA assembled in the country. Frank o _ _
But realistically, we are all too busy to attend history classes or lectures. But we can, as planners, and main street

Lloyd Wright, Fredrick Law Olmstead & Ernest Hemmingway to mention a few. managers, do this by osmosis, well, kind of.

. . . . . . . One of the unseen attri f rian wayfinding program is the information, the hi nd th ils of th
But for our visit, we were introduced to another great Visionary, his name is lke. lke is a waiter at the famous Lou of the unseen attributes of pedesrian wayfinding program is the information, the history and the details of these

signs help to remind the downtown shopkeepers and staff where they are. Walking by a historic marker, or
Malnati's ( Chicago Style Pizza ). Ike fully understood the History and unique significance of where he lived and worked. His

directional sign to a park reminds them how to help connect a visitor to their surroundings.

job as a waiter and his enthusiasm about being a small part of it all made our visit very memorable.

When | asked Ike how he became such a
downtown history and events expert, he replied,
"It’s all on the signs at the train station”
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Kiosks help visitors
and residents
understand what
IS happening
In @ downtown district.

Keep in mind that
Information about upcoming
events Is more effective
than business lists.




Anchor the
District with a key

destination.
Civic participation
Within your downtown can be as simple
area, district naming as a farmers’
can create energy for a market
or a food truck
stagnate downtown. gathering space.

District vision can also

allow civic leaders and

entrepreneurs to make Create wayfinding
improvements in signage specific to

achievable portions. the district.

The formula Is simple. Include thematic

designs for street
signs and parking
lots.




Before

Great plans for district rebranding and revitalized buildings
are Invisible to visitors and potential investors.




After

Murals that connect with
authentic area attractions
create a downtown
connection to

the destination.

A set of beveled ad-
dress numbers can
perform as a place
holder for an empty
building
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Riverlight

Note how simple use of
graphic expression can
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Signage and strategic messaging creates an immediate understanding of what is happening.
This attracts visitors and downtown investment.






The preliminary
land plan only
effects the areas
the city can
control.

Street scape,
pocket parks,
parking and
branding.
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Note: All NCDOT regulation traffic signs
are 30" mounter to a 31" backer plate.

207
] |
30"
24" 30" -
NO TRUCKS
TOR 1 31 TIRERE WEST AVE
2" <3
6 -10 3 - No Trucks 8 -Roundabout
ADA Parking

How many accessible parking spaces are needed?

The minimum number of accessible parking spaces required depends on the total number of parking spaces in the lot, as seen in the table below. Furthermore, one of
every six accessible parking spaces, or fraction of six, must be “van-accessible.” For example: A parking lot with 400 total spaces needs eight accessible spaces, and two
of those eight spaces must be van-accessible.

Total Number of Parking Spaces in Parking Facility (Lot Minimum Total Number of Accessible Parking Spaces Minimum Number of Van Accessible

or Garage) Required Parking Spaces
1-25 1 1
26 - 50 2 1
51-75 3 1
76 - 100 4 1
101 - 150 5 1
151 - 200 5] 1
201 - 300 7 2
301 - 400 8 2
401 - 500 ] 2
501 - 1000 2% of total

1001 and over 20, plus 1 for each 100, or fraction thereof, over 1000

2019 All rights reserved / Bizzell Design, Inc / Buzz.Bizzell@Gmail.com / BizzellDesign.Com / 704.651.3528 /PO Box 785 Belmont NC 28012

Traffic Control Signage / Contemporary Design Option

Decorative street lights
along West Avenue.

14 - Stop

o

42"
36" 4

12'-0"
14'-0"

28 -Cross Walk 1 - Parking Street Light

Typical Fabrication Specifications:

Post are 3" diameter aluminum painted with Matthews Acrylic Polyurethane in brushed aluminum. Reflective sleeves are 3M Scotchlite
reflective media applied per manufacturers specifications.

Finial is 3.5" aluminum, painted with brushed aluminum and then coated with M Scotchlite reflective media. The decorative ring finishing
the top detail is CNC routed disk sliding over the top detail and fastened with 3 aluminum 45 degree angle clips rosette welded to the disk
and then secured to the pole with #3 self tapping machine screws.

Typically these poles will be direct buried with sleeve - in - concrete 36" deep, A site visit will be required 2-weeks prior to installation to
verify installation locations and ground conditions. Some locations may require core drilling.

Sign panels are 1/8" thick aluminum, painted with Matthews Acrylic Polyurethane, ( black ) unless otherwise specified before applying
NCDOT approved reflective media Reflective Media 3M™ Diamond Grade™ Reflective Sheeting Series 4000 is digitally printed per
manufacturers specifications.

Wayfinding signs and street sign panels are 3716" thick aluminum painted with Matthews Acrylic Polyurethane, Brushed aluminum before
applying NCDOT approved reflective media Reflective Media 3M™ Diamond Grade™ Reflective Sheeting Series 4000 is digitally printed
per manufacturers specifications. The signs mount through the pole via 1/4"slot . Once signs are in position the 1/4" base detail is applied
to hold the panel in place.

A custom fabricated flange covers the ground mounting and is set into place with set screws.

Fabricator shall be knowledgeable of relevant local code & NCDOT requirements and honor same in fabrication and installation.
Fabricator is responsible for securing any and all necessary permits for signage installation. It is the responsibility of the Owner to secure
encroachment permissions from property Owners including Department of Transportation. It is the responsibility of the Owner to secure
encroachment permissions from property Owners including Department of Transportation. Itis the responsibility of the Owner to secure
variances, should any be required. It is the Owner's responsibility to call the appropriate agency to have all underground utilities properly
located and marked. Any damage to below-grade utilities or structures for which the Owner has provided adequate location information
is the responsibility of the Fabricator.

/ Clinton Robertson, PE Structural Engineer

9 -Pedestrian

Wayfinding

60"

West Avenue ]12"

Note: Poles are custom
fabricated from 3" round
tubing painted brushed
aluminum . Contracting
bands are applied scotchlite

30 reflective vinyl

10 -Street Signs

West Avenue

Sign Mounting Option

Overall
sighage
designed
specifically for
the district.
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The distinctive
00k serves as

Note: Place 3.5" aluminum sleeve

onto post and set with 3/4" #8 stainless
machine screws before setting in concrete.
Expose sleeve 2:" above grade.

a gateway to
the new area.

Some locations are on pavers,
concrete and/or grass median.

3"x.125-DOT
round aluminum tube

3.5"x.1875-DOT
round aluminum tube

36" 4 —

|

8" core drill

Typical Sleeve Installation
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& Stadium

West Ave.

Before shops and
restaurants open,

Shops & A

Restaurants
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Drnink

|
clictous and

Created to be a“ghost image” this timeless mural by Coca-cola will
be a key visual at what we hope will be the iconic Hot Dog stand again someday.

West ol ) . _ You can @%Qﬂand M
and Bulld the most wonderful place in the world ... .

But it takes PEOPLE to make the DREAM a reality.
Sl
Walt Disney

TRAVEL FROM

KANNAPOLIS TO
NEW YORK CITY | .

ON THE AMTRAK CARCLINUN

WEST AVENUE

Approx 10'x 12 KAN A P
s S

Copyright© 2019 All rights reserved / Bizzell Design, Inc / Buzz.Bizzell@Gmail.com / BizzellDesign.Com / 704.651.3528 /PO Box 785 Belmont NC 28012 Clinton Robertson, PE Structural Engineer
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We district” Pinstripe Alley connecting the area
to the new baseball stadium.




Take advantage of Vacant
Spaces

EXCEL PSYCHIATRIS
ASSOCIATES, PA

A small alley
between
vacant buildings
was
uplifted
to become an
Information kiosk.

Murals also become
soclal media stars
spreading positive
comments about
your town.
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Downtown Matthews

NORTHEND
District (@9 Est. 2013




North End Matthews
was simply an idea
anchored by a mural.

Town leaders wanted
to unite a big suburban
style development plan

close to downtown In

design and spirit.

The project name was
disconnected with town
vision. We suggested
to the developer to
visualize his project as
a "downtown district”

He immediately
recognized the value id
this and rebranded the

project.




Local business embraced the NorthEnd identity and followed the

branding as a benchmark for their identity as well.
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South Ames St. North Ames St. North Ames St.

To Charlotte s>

South Freemont St. North Freemont St.

IS Uyor 1SoM

1S SoeYD 1SOM

1S SMAUNEBI 1SOM

1S IPMOgoIN
uq Jejua) yied

:
®
3
g
3
E
Ex
i
g
=
8

FOOD & BEVERAGE

South Trade St.

uq a1pes

1S smayne 1se3

aueT jodaqg pIo

IS uyor ise3
1S sejeyD i1seq

"

TOWN SERVICES

§ LEGEND
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Downtown map defines three new districts.
NorthEnd has experienced major growth and now enjoys a walkable connection
to downtown.
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1-The wayfinding study itself will create an organized approach to navigating the city features

that can be used to create a unified approach to giving and advertising directions through google maps, etc.

2- Location association. While a visitor following the path to a particular destination for the first time stays the course. Each sign gives them
vital location information ( Parks, Town Hall, Civic Center, Arts Districts, etc. ) to increase their knowledge about the downtown area.

They will be more likely to extend their stay and visit longer during future trips.

3- Where to stop. Parking is a key component to wayfinding. Our goal is to create a good feeling about using surface parking. Unified signage

gives the visitor permission without worry of being towed or ticketed for being in the wrong place. Again, increasing the length of the visit.
4- Branding - This is the highest value attributed to wayfinding signage. The brand ( logo, colors, architectural style ) all combine to create
hundreds of thousands of good impressions. These signs tell each visitor they are welcome. Because of the wayfinding function, Departments of

Transportation allow for dozens of signs to be placed within their wight of way. This amount of brand positioning would be impossible otherwise.

5-Benchmarking. Towns like Davidson have already realized the benefits of placing high quality, architecturally beautiful signage throughout the

towns streetscape. The style becomes a standard for shop keepers and other civic departments to follow.

By including merchants in the way finding planning process exposes them to great signage and facade design ideas.
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100 feet west of Kannapalis Parkway

Morth on Kannapolis Parkoway
50 feet south of Rogers Lake Road

approach to giving and
advertising directions
through google maps, etc.
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Elizabeth City

Elizabeth City
State University

College of the
Albemarle 9

Downtown
Waterfront Parks
Restaurants & Shops

Mid-Atlantic

Christian University

PASQUOTANK COUNTY

Downtown

Waterfront Parks
Restaurants & Shops

Paillin’s Alley

Entertainment District

Mariners Warf

Museum of the
Albemarle

. ocation
Assoclation

While a visitor following the path to a particular
destination for the first time stays the course.

Each sign gives them vital location information
( Parks, Town Hall, Civic Center, etc. ) to
Increase their knowledge about the downtown
area.

They will be more likely to extend their stay
and visit longer during future trips.



WHERE TO

Parking is a key component to
wayfinding. Our goal is to create a

good feeling about using surface
parking.

Unified signage gives the visitor
permission without worry of being
towed or ticketed for being in the

wrong place.
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Again, increasing the length of the
visit.



Town Hall
Hickory Ridge

MS & HS Campus

Harrisburg
Park & Library

Branding

This is the highest value attributed to wayfinding signage.

The brand ( logo, colors, architectural style ) all combine to

create hundreds of thousands of good impressions.

These signs tell each visitor they are welcome. Because of the
wayfinding function, Departments of Transportation allow for
dozens of signs to be placed within their wight of way. This

amount of brand positioning would be impossible otherwise.

orthville



Benchmarking

Towns have already realized the benefits of placing high quality,
architecturally beautiful signage throughout the towns streetscape. The
style becomes a standard for shop keepers and other civic departments
to follow.
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Eoulevard sign design
has the Gastonia Name.

ASTOMNIA
Downtown

Arts & Antique District

The Go Gaston logo is a key
part of the way finding signage
it is crucial at this stage prog ra m ]

in Gastonia Downtown
re-development to
highly emphasize wisitor
parking areas. Large
detailed signage will

Schiele
Museum

City Hall

Conference
Center

add interest 1o the
streetscape,

Park & Facility Sign

RANKIN
LAKE PARK

Lake, Trails, Athletic Fields
Picnic Shelters

BIZZELLDESIGM,IMNC, RO, Box 1800 Davidsen NC 28038  Voice (T04) 651-3528 info@bizseldesign.com Birr=lDesign.com



BELMONT

GENUINE
AUTHENTIC
ECCLECTIC

Historic Downtown

Belmont

4+ Hlstorlc
Downtown

Riverfront
Park

Daniel Stowe
Botanical

Downtown
Wayfinding
Signage
25-35 MPH

Be]mont

f HIStOI’IC
Downtown

Riverfront
Park

Daniel Stowe
Botanical Garden

Belmont Signage has been very effective as it identifies districts
and a new orientation from Lake Wylie area north to downtown.



Making a
memorable
Impression requires
us to think outside
the box.
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